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Question 4:

Match the suitable answer from table A to B in the Answer Table Below

A

I. creates an online environment where people with
similar interests can transact (buy and sell goods);
share interests, photos, and videos: communicate
with likeminded people; and receive interest-
related information.

a) Service provider

2. offers services online

b) Market creator

3. distributes information content, such as digital
news, music, photos, video, and artwork.

¢) Transaction broker

4. offers users powerful search tools as well as an
itegrated package of content and services all in
one place

d) Community provider
{social network

5. builds a digital environment where buyers and
sellers can meet, display products, search for
products, and establish a price for products

¢) Content provider:

6. transaction broker site that processes transactions
for consumers that are normally handled in person,
by phone, or by mail

f) Portal

Page: 3 of 3




QUESTION: 1

Choose the alternative that best completes the st
k Stalement or

answe
wers the question:

j. Sender and receiver use same digital key to
e I L A T X
5 : ; o LI]\.I_"l", dnd ir"-‘l,'!'\u‘ Sy
a Public key encryption pl message 1s
X Digital key encryption
7 c. Symmetric key encryption
d. None¢ of the above
1uoh function in Public Key encryption i used to
: - L L0 ensure messaoe
ol .

Integrity
b. Availability
_ Privacy
d. All of the above
owing is not a part of Social marketing

of the foll
J‘E OCess:

3. which
Engagement

a.
b. Protecting user information
C Amplification

4. Fan acquisition

4. Banner ads. rich media ads, and video ads ;
a. Mobile marketing R
b. Radio marketing

c. TV marketing

d. MNone of the above

Fill in the blank the a
ppﬂ]p[iu[c
aNgwe;-

1. Client, Server, and

enVircment

td

Site flooded with yge)
& ! ' S naffi,

IS42.






Question 4:

Match the suitable answer from table A to B in the Answer Table Below

A

I. creates an online environment where people with
similar interests can transact (buy and sell goods);
share interests, photos, and videos: communicate
with likeminded people; and receive interest-
related information.

a) Service provider

2. offers services online

b) Market creator

3. distributes information content, such as digital
news, music, photos, video, and artwork.

¢) Transaction broker

4. offers users powerful search tools as well as an
itegrated package of content and services all in
one place

d) Community provider
{social network

5. builds a digital environment where buyers and
sellers can meet, display products, search for
products, and establish a price for products

¢) Content provider:

6. transaction broker site that processes transactions
for consumers that are normally handled in person,
by phone, or by mail

f) Portal

Page: 3 of 3




QUESTION 2:

Fill in each of the dot spaces with the appropriate w

L'l‘hl S

1 T :
i} 1]3’-’.‘1’" dIS WO DOMary approaches to e-comimearrs | in peisard e e e A
oAl G LWL r T b ,.F'T.’.:l\...-._ O S=-00mHnerce (In |...g;_-_,:i.l 0 JL-.'!(_‘F{J'I_;\. ﬂ,':‘L'I'FﬁrII:_"I

wehol | and. aaderia el

- ™ H ;
2) CASMENLES.. Hfﬂ".{"-d_l‘j[.Pf.;:l tor achieving superior long-terms returns on capital invested:

that is, profit

3) The e 1s-fmost popular service on the internet made in-early 1990s.and jtan
gives aceess 1o web pages (HTML) includes texi. graphics, animation, music, and videos,

4) Aln) Biusniss i5 4861 of planned activities designed o result in @ peodit o the
) ol £]
Mmarseipiace

. '.-"| £ 1% Fare " T } Fad e - - o z
| L= CPOMMETT €T he useof the Tnrernet, the Web, and apps 1o transaet basiness More
for hegially enabled commercial ransactions berween dnd among Grganizations and

f Provide online environment (social networkywhere pedple svith Similan

1 1% nare content, &and communicute

QUESTION 3: =4

Bxists whenever one participant in & market Bas more résources thin 'II | F ) \
A

{ 3. E-commerce as we know it today would not exist without the Internet and the Wﬂ;:'l—'iT (
| Wide Web. \

| IRy \
| 4. All firms need an organization strueture 1o efficiently implement their business plans | W \
and slrategles. T W ek ﬂrqdi& F.qnﬁuuﬁtni /A !

5. Weh 2.0 describes a set of applications and technologies that encourage and reky on ‘\ R}/‘i
user- and consumer-generated interactivity and content. \

' 6. Content Provider is Search plus an integrated package of content and h}:ﬁ-lht‘i, i'\'::'
' P e i SRS T

1S4241- Electronic Business - Test |, ‘.‘rr'H‘}‘H.




Question 2:

Answer the following True/False questions:

Secunities and Exchange Commission allows a start-up company
to use crowdfunding to solicit accredited investors to invest in
small and early-stage start-ups.

1. A value proposition defines how a company’s product or service | TP, |
fulfills the needs of a customer,

2. An asymmetry exists whenever all participanis in a market have ataasan )
equivalent resources,

3. The JOBS Act and issuance of enabling regulations by the Liciisi asvanses )]

4. The term e-business refers to the digital enabling of transactions
and processes involving an exchange of value across
organizational boundaries.

5. Personalization involves targeting marketing messages 1o
specific individuals by adjusting the message based upon a
consumer’s preferences or past purchasing behavior,

6. The fact that e-commerce is conducted on the basis of universal
standards reduces search costs for consumers.,

Question 3:

Fill in each of the dot spaces with the appropriate words;
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result in a profit in the marketplace.
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I. E-commerce is available just about everywhere and anytime.

2. A firm that is first 1o market in a particular area and that moves quickly to gather market

A iy iy s S e | O T refers to the displacement of market middlemen
and the ereation of a new direct relationship between producers and consumers,

15 a set of planned activities designed to

5. The use by a company of its competitive advantage to achieve more advantage in surrounding

6. New technologies that are at the core of a change in the way business is done are referred to

This 15 known as
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Prince Sattam Bin Abdulaziz University
College of Computer Engineering and Sciences

Department of Information Systems
18 4241 - E-BUSINESS
Assignment |
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Question 1:
Choose the alternative that best completes the statement or answers the question:

1. Which of the following is noi a unigque feature of e-commerce technology?
A) interactivity
B) social technology
C) information asymmetry
D) richness

2. Which type of e-commerce is distingmshed by the type of technology used in the transaction
rather than by the nature of the market relationship?
A) consumer-to-consumer (C2C)
B) social e-commerce
C) mobile e-commerce
D) business-to-business (B2B

3, Which of the following statements about the Web 1s not true?
A) The Web is the technology upon which the Intermnet is based.
B) The Web was the original "killer app.”
C) The Web provides access to pages written in HyperText Markup Language.
D) The Web is both a communications infrastructure and an information storage system.

4. Which element of the business model addresses the question of why a customer should buy
from the firm?
A} revenue model
B) competitive advantage
C) market strategy
D) value proposition

5. Which of the following factors is mor a significant influence on a company's competitive
environment?”
A) how many competitors are active
B) what the market share of each competitor is
C) the availability of supportive organizational structures
D) how competitors price their products

6. Orgamzations that typically provide an array of services to start-up companies along with a
small amount of funding are referred to as;
A) angel investors.
B) crowdfunders.
C) ncubators.
D) venture capital investors.
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