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Founding Day is as ambitious a
national project as can be conceived.
Introducing a people to their own story
of national origins, inspiring their
imaginations with the depth and
quality of their shared history and
culture, and ultimately leaving them
with a stronger sense of national
purpose and destiny. In pursuit of
these lofty goals, our strategy anchors
the present three centuries in the past.

Communicating key messaging with
classic elegance and sophistication, our
campaign conjures a kaleidoscopic
prism of iconic cultural images
expressing the variety of Saudi culture,
united under the shading umbrella of
the state which Imam Muhammad bin
Saud established three centuries ago in
1727 AD.
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The Symbol =
The Flag, the Dates, the Majlis, the ‘g.’ﬁ-” S pd=adl el
Arabian Horse, and the Souq are o CUETRV-YT O RVOWE S 4P S - PO
symbols that meet and reflect in ylyotwl 3o ibLoJig Lo st-’ losls
ever-changing patterns to create the o Wl gy sl 30y o
Founding Day logo. "
The Wordmark ol
Was inspired by ancient manuscripts Slasl 2,8 A dogudll wlbghzoll (o
chronicling the events of the first bohall glby «Joll dsgmud! dgul
Saudi State. BICENIREE I CW]
_____ The Founding Day logo structure 70 o0 ol Py s Ko oeku
consists of the symbol and wordmark. of Sl lin o Riowg diaig sl
“““ Do not alter this lockup or the forms of .03g0) ¢pd §T S
our logo.

dylxdl dollell ylod Joxi

Download the Brand Logos here

L o0 izall &yl dolls] syl

Download the Logo Animation here

_____
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#FFFFFF

FOUNDING DAY

Please note that the Founding Day logo
is either black or white depending on
the background used. Please note that
Founding Day logo cannot be coloured
in any other colour except for gold and
only when it is used in special

treatment printing.
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BRAND LOGO
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Download the Brand Logos here
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The vertical lockup will be primarily used
across all collateral and communications.
When the primary vertical lockup cannot
be used due to space restrictions, the
secondary horizontal lockup should be

used instead.

The usage of the symbol and the
wordmark separately is limited to rare

cases (example Instagram avatar)
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To ensure legibility and prominence,
the logo is surrounded by an area of
clear space which remains free of
other design elements, such as

other logos or patterns.
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BRAND LOGO

1.7

Logo Misuses

The logo should not be altered. o= ylmadl &bl ololaswll dliof odn
Please use the brand book provided Jols5 e Blazll bl el ol
to maintain the integrity and promote L8] 525359 dy | dollall

consistency of the brand.
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The Founding Day logo can be
placed at the top, bottom, centre

or the four corners.
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BRAND COLOURS

2.1

Colour Inspiration

These colours help set the brand apart Sl bl 3 L8 aelud Bow olgll Hlasl o
and invoke positive affinity with it. o ylxd] dolle)] Ro
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Clarity

PANTONE (Colour Bridge) 7506 CP 50% Tint

CMYK: 0, 4, 13,0
RGB: 255, 245, 229
HEX: #FFF5E5

dow 52

Determination

PANTONE (Colour Bridge) 7615 CP

CMYK: 44, 62, 67, 32
RGB: 115, 82, 69
HEX: #735245

FOUNDING DAY

Brand colours play a major role in
distinguishing the brand. As such, it is
vital we use the correct colour codes
and colour combinations set out within
these guidelines. Colours outside of
these guidelines will be considered

harmful to the brand.

Dsell s

BRAND COLOURS

2.2

Primary Colours

5200 5 Loy D90 iyl dollal] oyl ol
s ol g9l oo 13 ey lad] Linalle
deall ol legozog olglll 3lgST

£ 0l &g Wl fia S loede Logaiall
baaazo b ololl oo (Sl o §ygSie
Aoyl Lo Use)

I wlegaze plasiul &7 | dxedg wlslay| Jdull e oo dJWl pLudUl 3 Jlgdlly Z5lod| pidze

The applications and templates in the later sections of this guidelines will provide a good guide for how the colour palette should be implemented.
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PANTONE (Colour Bridge) 7622 CP

CMYK: 27, 89, 75, 22
RGB: 153, 54, 58

HEX: #99363A

PANTONE (Colour Bridge) 479 CP

CMYK: 25, 54, 75, 7
RGB: 182, 122, 80

HEX: #B67A50

© ALL RIGHTS RESERVED FOR SAUDI FOUNDING DAY
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Generosity

PANTONE (Color Bridge) 1205 CP

CMYK: 5, 10, 69, 0
RGB: 244, 218, 110

HEX: #F4DAGE

PANTONE (Colour Bridge) 7493 CP

CMYK: 41, 13, 64, 0
RGB: 161, 187, 124

HEX: #A1BB7C

4.0 )'M!
VERSION 4.0

PANTONE (Colour Bridge) 7501 CP

CMYK: 32, 31, 52, 1
RGB: 176, 163, 131

HEX: #B0A383

Sl

Persistance

PANTONE (Colour Bridge) 1785 CP

CMYK: 5, 72, 66, 0
RGB: 231, 106, 88

HEX: #E76A58

PANTONE (Colour Bridge) 7521 CP

CMYK: 19, 40, 36, 0
RGB: 207, 159, 150

HEX: #CF9F96

<
FOUNDING DAY

The seven secondary colours are used
to communicate different themes.

In addition to the secondary colours,
white can be used for typography and
secondary graphics to ensure sufficient

contrast and legibility.

doge)l 19l

BRAND COLOURS

2.3

Lgll olgUl

Secondary Colours

J&al 8BS b Ll dredl Hlgll paszud
sl g edyylzdl doll=lly dolil Lol
otk pla) Ganll sl elaceal Koy

B8l zeadly
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The applications and templates in the later sections of this guidelines will provide a good guide for how the colour palette should be implemented.
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The secondary palette is designed to

complement the primary brand palette.

When using brand colours the primary
palette must be kept as dominant as

possible in usage.

Lol olg)l

BRAND COLOURS

2.4
Q|9JU| ﬁ'w." | ded

Colour Usage Meter

Lol gl olghll olegamo puonas o3
JWSY ¢ puene ] 29 &y oxd| dollsll doggy
s (gl aseiw] weg . dewlwll degazoll

598 8350 dewllll 51l e Blaxdl o wSTI
Lol
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The applications and templates in the later sections of this guidelines will provide a good guide for how the colour palette should be implemented.
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FOUNDING DAY
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DON’TS
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BRAND COLOURS

2.5

| g dolls yles & loladl

On the left are correct and incorrect logo

usages on different coloured backgrounds.

Logo Usage

o Wl gy dolle wlolaziwl gusgi L
Aol oy cu> (dighe dbls 3929 JI
Aol iy x| Alaswl] el
b plazawl) Jawlil
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Harir Regular

abcdefghijklmnopqrstuvwxyz
0123456789 .,:; @E$S#%&*()!?

Seopupldsleebb
CQAYTOEYY ) IFSLAK() -

ol >
Harir Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789 .,:; @E$#%&*()!?
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The Founding Day brand typeface is
Harir. Harir Bold can be utilised for
headings and sub - headings, while
Harir regular is used for body copy.
This typeface eliminates the noise
around the characters by increasing
counter spacing and making it look

more consistent.

bghzll

TYPOGRAPHY

Brand Typeface

(W] P sy BES 5 > b5 olose] @3
oobll P Gele 2 b paking com

SO 6Ol 79 PaRiung (dasydlly dunsl
Sl Gle bl e Josew 3 . ogadl dilss
(S Ul o aeldl 3003 G2,k o ladsU
Blus! ST gud

L y0 doylxd] dolls bas

Download the Brand Fonts here
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Default System Font

Arabic M)S.” dsl|
.Ja 5 * . ..J 3 . - S i
Times New Roman LTS CCC‘—“—“—’ - . .
Regular S sepaddgaage b When the brand typeface cannot ] dollsll b plazaw] jissy lodis
P AAYTOETY N SIHS /A% ()4 be used within office environment Jio deiSoll Zalydl sy (B o]
softwares such as MS PowerPoint, Microsoft Word g Microsoft PowerPoint
Whimess Neeny o gebhhagadigwjoitrraaq) MS Word, etc. use the digital typeface b pasiag dig S| wUlasl glg
1d . w 2 5 . 7 .
- SI°0¢ Jd @3 Times New Roman for both Arabic o3> 30 U Times New Roman
VAAVIOEY Y VSIHGT A% () - and English. o elemilllg d ol el S
English 4) ',.Jz:” > y. dsol|
Times New Roman ABCDEFGHIJ KLMNOPQRSTUVWXYZ
Regular

abcdefghijklmnopqrstuvwxyz

0123456789 ..:; @LS$#%&*()!?

Times New Roman ABCDEFGHIJ KLMNOPQRSTUVWXYZ

Bold
abcdefghijklmnopqrstuvwxyz

0123456789 .,:; @L£$#% &*()!?
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3-4

bghil) olglll olakaw!

Colour Usage for Typography

Typography should be utilised with S lpoe wie ogadl zoog plows Sug
different brand colours in addition to ololl plagiwl sl ez (diglo wlals
white when placed on coloured ABLoYU  pus Wl ooy dolle oylgll o luss
backgrounds. It’s essential to ensure laseiwl o Sosg. sl ol plagewl L]
text legibility. Brand colours can be A 13 eanoldl gy dollsy dol| oIl
used for text if there is enough contrast dalRlg Jogad] o B pls clls

between the text and background.

© ALL RIGHTS RESERVED FOR SAUDI FOUNDING DAY 21
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Photography is vital to the success of
the brand and should be treated as an
essential part of our brand executions.
In this section, you will find guidelines
on photographic composition, content,
tone, and usage. Standardizing these
facets of photography will ensure a
consistent look and feel across the

entire image library.

Our photography needs to be eye-
catching and reminiscent of the past so

to transport the viewer back in time.

zlad bola gxo Shegiodll gl azy

g5 & Ll dwo Jolsdl czg ods b Lizolle
B -yl Lol 3nas oo o ool
23l 2555 Jo loli] wxtes qomadl i
o> plaziwllly 8,llg grxally ddlEgisdll
o 3ot ygad] ilgr sos e
lekaST jgall dexo s lianzo ko

Lilizg b ey dmios bygo 555 of ez
o0 & o S Loladl ol 5,5 camliel
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Portrait photography will be black &
white. The subjects must be wearing
traditional clothing and be situated in
Saudi Arabian environments. Studio

photography is not appropriate.

Multi-visual executions must represent
the Saudi demographic. This will be
achieved through diverse wardrobe and
talent. 40% of the portraits should be

men, 40% women, and 20% children.

poad|

PHOTOGRAPHY

4.2

D9 192

Portraiture

dgly e 3Symaog 09elly Janll Heall Hekaw
Logs Ll 995 ez e ol I sl o digle
s b3Vl slusy) obeall Sleg .lmwoSIl ol

oo dalizoll pely Jood Sl dyudasdl

& Blegisd)l ngadl o8 13 (dslonll

sl oS5 o s el it gr3gaul

o gmanl) A5l dusS,l) (g3llis] e
(degie amlgag b3l JUS po s Gimieng
%40 9 Jlzy 7240 9.0l R035 daess 095 o e
Jlabl 720 ¢ slus

Ug o K&l diSloll dilomd dnols dimeirgs 23lesS Sl i 8 dosiunal] jgal| B3I
Loy doldl ] 3o e Jgad] o590 ¢ Jlmo T L8 Lgolwinusl 8ale] of lapats 3

All images used in this document are for guidance and reference only. All relevant image rights

and permissions must be obtained prior to publishing any imagery in the public domain.
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Saudi Arabia is renowned for its vast,
cascading landscapes which should be
documented in black & white
photography for a premium look &
feel. Aerial photography must showcase
cultural destinations, landscapes and
landmarks. The photographs must not

be cluttered or abstract in nature.

poad|

PHOTOGRAPHY

4.3

Landscape Images

o, blioy dydgmad| du ] dSlon| g
JUS o0 Ledds o g cdmwlid] dsdol|
Jyazll 3glly Janlll S3leggall pgmasl
L Jio U ygo Sl

Slezdll 3l oo pgadl 43 ol e

g (ellally dmodall Blalg (dslasl
doz50 &S, gigdll sl Hgs Ul

lgzmaday 83,0 of
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All images used in this document are for guidance and reference only. All relevant image rights

and permissions must be obtained prior to publishing any imagery in the public domain.
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4.4

dasyb yg0

Historical Images

For this national event, the inspiration o0 8lgiune dubgll WUI Pe dlaxs|

was drawn from the Kingdom’s history, &l jlnl dis b Juadl o8 13 cdzs, ol
and what better way to communicate dainygodl yodl Jl 5092l 9 yoadl s
heritage than through the lens of the gwlly Janll ygall jo,e o ol e ci.z,g 4G
historical archives? Strictly black and Sl gl ol e yaall s ol e

o

“ I.l;
%X

T
e ¥
o
(7

white photography must be featured. Sl o, oylg (dsdgmad] do =l dSlooll
Various places, people, and events of Aalike ddguw Slaslg olkilg
Saudi Arabia.

Ug o K&l diSloll dilomd dnols dimeirgs 23lesS Sl i 8 dosiunal] jgal| B3I
Loy doldl ] 3o e Jgad] o590 ¢ Jlmo T L8 Lgolwinusl 8ale] of lapats 3

All images used in this document are for guidance and reference only. All relevant image rights

and permissions must be obtained prior to publishing any imagery in the public domain.
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Founding Day will entail en extensive,
nationwide roster of events, ranging
from large scale main events, to smaller
activities throughout all the cities.
When capturing this, a subtle, dusty
pink/sandy overlay colour should be
applied to all the photos (see primary
colour tones to the left). Photographs
should be taken 60% in the daytime
and 40% at night. The subjects should
have cheerful, happy and intrigued

facial expressions.

woadl

PHOTOGRAPHY

Sgins e dubgll syl - urldl o
degiad) oWledl (o degazxe s - SUI
ol Wl | syl Jlazsbl o T
Ao/ S99 oY 29 oo & U pgall blad| wicg
S dewllll oIl oloys Jal) eude 3.3,
%60 yguall blad| duwas 05555 o] e ¢(5leans!
oo esll growy ol « Ul 8 %40 g 5ladl B
W &3l busmwg dopo d2g pmlmw

27



Szl Jl g5z, @

BACK TO CONTENTS

© ALL RIGHTS RESERVED FOR SAUDI FOUNDING DAY

Before Treatment

A fter Treatment
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The photos must be taken from
interesting angles to create a dynamic
layout. Photos must be desaturated
with adjustment in levels to create high
contrast and ensure the dynamic facet
of the image. Dark images must only
comprise of 90% black, and never a full
100%. Leave room for empty/plain
background space in order to allow for
masking once ready for photo
treatment. Film grain/noise should be
applied to photos to maintain the

vintage feel.

gl

PHOTOGRAPHY

4.6

Black & White Images

Ro (it io blg) oo ygeal bE oo wo U
ooy ddl jeo Zl5U hgrws o
ol og

sl B 3gull el dews 585 ol
dulls doluna) dolino Iy R0 4Ua§TM 7.90
iedllmo symas glas] oSy cdyole / &6yl3
syadl Gesloll e oz S ggall
sl yahiadl Lle Blaxl
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All images used in this document are for guidance and reference only. All relevant image rights

and permissions must be obtained prior to publishing any imagery in the public domain.
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PHOTOGRAPHY

4.7

dsd cx b gdsd cx bo

Cropping Dos and Don’ts

of dax) bl o usluns 55l yeadl Gl (olasdUl oy
A bl hgmavg bliz [igo Gl dif (pamo Ko ol ok

-opoill &l
Cropping the image adds focus, it helps to frame a specific moment, . . . . & 9L°J| ' |C O' as U' . & L,
person or place. It makes the image visually interesting and intimate. Although we are dI'aWII‘lg lnSPII'atIOD 99 - ‘ALGJ; ol rb;)" :

from the past, it is important our J'iS:"-"" | «{SS-’ O/ M'/M &l U] (gasd]
photography is visually interesting. blizg Llazg byay lanas ShEgidl

Subjects too far away Subjects are main focus of frame Subjects too close

Colour Saturation

oI g pusns ol Sglad) jgall pasans Lows
ssloll 3l of . J§laslg UL Lolaoll e sl
oS5 gt sl ypall o6 W (g adgall Lo aSEg laos
ool JS dluxl

Colourful photographs of events will convey a sense of energy and
optimism. Lighting should create depth of field and emphasise the

subject. Highly saturated images look too modern.

Too dull Balanced amount of colour Too saturated

Depth of Field

golly 8390 U dewoliolll 8551 g% o B39l Gos
g 11T Slegedll pgadl Joz 5531y pasdl
drogail o n5ay 209

Not everything has to be in focus. Combining blur and focus can make the

photography more interesting and feel more personal.

Too flat Right amount of depth Too unclear
Ug ods Sl dxSlod] dolord) dniols dimeirgs z5losS Sl fim L3 dosdenal| ygual 4815
g Aol pidl Goi> Lle Joandl g0 (Jlxo &f L3 Lolaians] 3ole] of byt 3

All images used in this document are for guidance and reference only. All relevant image rights

and permissions must be obtained prior to publishing any imagery in the public domain.
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The brand includes a set of 9 icons.
These icons can be used by themselves
or repeated together to create a pattern.

All icons must be resized proportionally.

dpsell yolis

BRAND ELEMENTS

obgis Ul
Iconography
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Download the Brand Iconography here
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Primary Patterns

BRBFLFL 00

(\ (\ (\ (\ D The Founding Day brand uses several blail sus oyl puawld] 04y dolle pasns
o . .. ) %%%%%% : v 8 v : v : v : v : v : v : patterns as part of its visual language, o0 ditin By ‘@wﬁjl Jolgdl opo 5325
-ﬂ.h- -ﬂh— -ﬂh— o~ %&%&%& : } : ) : ; : ) : ) : ) : ) : which is derived from the basic form A E ‘&;)L?;Jl dollsl g‘*’l*"i-" Slsadl
% %% %% % g : : : : : : : of the brand mark. The Founding Day wlelliy wléw blasll i o0 el S

(\ (\ (\ (\ %%%%%% . ) . cL T . N . - . - . - . patterns represents different qualities s Wl gy bladl .y yld| dollll délio
. . . and aspirations within the brand. oldos B35 9 Soluwill pusins ol U
Founding Day patterns are to be used s bl Juads ;,sz....g Ug Jlailly Juolgdl

equally across all communications
and collateral. A single pattern should
not be favoured over others, in order

to avoid repetitiveness.
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CL S CL CL AVt A Y et A Download the Brand Primary Patterns here
v . %"“" v .- “"“" v .- “"“ N
soinze JKob 5Kz o Jsadl golod 4,20 baas
Multiple Shapes Repetitive Pattern Single She;pe Repetitive Pattern
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Never use more than one pattern in a single template
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Examples of shape based circular
patterns, some are formed from a
single repetitive shape while some

are a mix of multiple shapes.
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Secondary Patterns
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Download the Brand Secondary Patterns here

.@oﬂl&h&dlwﬁﬁﬁf&qm&‘éyBMw;ﬁ@aQM

It’s allowed to combine more than one secondary pattern together. Never change the size of the pattern when combined.
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Correct & Incorrect Pattern Cropping & Placement
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On the left are examples of primary and lolaswll e diol dxaal i 8
secondary patterns correct and bl dxazal| i g dxaall

incorrect usages.
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Do not combine Determination Brown, Generosity Maroon.

The values are too close together to be legible.

X

(o oxUl gl ools il 20l o) os pos
Logndy ydmn cox logazyd oyl

Do not combine The Land Brown, Creativity Red.

The values are too close together to be legible.

FOUNDING DAY

The decorative artifacts must be visible
to the eye. Colour contrast is vital to

ensure an accessible execution, avoiding

colours in same group of value.
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Incorrect Usage
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FOUNDING DAY

The portrait layout template is
displayed opposite along with example

design layout for guidance.

Always use the templates provided

as a starting point for creating further
layouts. Use the grid to ensure there
is a balance between typography,
image and/or graphics. The size

and placement of both logo and type

ensures you begin with a good platform

for a well balanced layout. Layout
templates can be obtained via the

Marketing Department.

ool Igs

DESIGN TEMPLATES

6.1

Portrait Template
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Download the Layout Templates here
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FOUNDING DAY

The portrait layout template (Digital) is
displayed opposite along with example

design layout for guidance.

Always use the templates provided

as a starting point for creating further
layouts. Use the grid to ensure there

is a balance between typography,
image and/or graphics. The size

and placement of both logo and type
ensures you begin with a good platform
for a well balanced layout. Layout
templates can be obtained via the

Marketing Department.

o] g3

DESIGN TEMPLATES
6.2

Portrait Template (Digital)
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Download the Layout Templates here
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The portrait layout template (Long) is
displayed opposite along with example

design layout for guidance.

Always use the templates provided

as a starting point for creating further
layouts. Use the grid to ensure there

is a balance between typography,

image and/or graphics. The size

and placement of both logo and type
ensures you begin with a good platform
for a well balanced layout. Layout
templates can be obtained via the

Marketing Department.

o] g3

DESIGN TEMPLATES

6.3

Portrait Template (Long)
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Download the Layout Templates here
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The square layout template is displayed
opposite along with example design

layout for guidance.

Always use the templates provided

as a starting point for creating further
layouts. Use the grid to ensure there

is a balance between typography,

image and/or graphics. The size

and placement of both logo and type
ensures you begin with a good platform
for a well balanced layout. Layout
templates can be obtained via the

Marketing Department.

DESIGN TEMPLATES

6.4

R0 JB

Square Template
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Download the Layout Templates here
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The landscape layout template is
displayed opposite along with example

design layout for guidance.

Always use the templates provided

as a starting point for creating further
layouts. Use the grid to ensure there
is a balance between typography,
image and/or graphics. The size

and placement of both logo and type

ensures you begin with a good platform

for a well balanced layout. Layout
templates can be obtained via the

Marketing Department.
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DESIGN TEMPLATES
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Landscape Template
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Download the Layout Templates here
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Always use the templates provided
as a starting point for creating further

layouts. Use the grid to ensure there

is a balance between typography,
image and/or graphics. The size

and placement of both logo and type

s ol L7'9 olaslus L&l &9 yladl o> OT
A Jparl oSon - polisll lge prona
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ensures you begin with a good platform
for a well balanced layout. Layout
templates can be obtained via the

Marketing Department.
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Download the Layout Templates here
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Horizontal Logo

Landscape Template

Vertical Logo

Portrait Template

Horizontal Logo

FOUNDING DAY

On the left is an example of
Founding Day co-branding on

portrait and landscape templates.

C
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CO-BRANDING

7.1

Co-Branding (Sponsors)
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7.2

Co-Branding Principles (Partners)
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Single Partner

SED Co-branding partner logo should be 30% dews y20] 5,80l wlyled 5955 of

ie(}rg;@iax smaller than Founding Day logo. . W’uﬂ Po Hl=d (o0 %30
A Single Partner: 02lg el
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when using the horizontal logo lockup.
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Co-Branding Example

Co-branding logos should be 20% smaller aS ind) doylel dollsl oyl o655 ol e
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