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Any -form of non-personal communication about an
Advertising G k8 e organization, product, service, or idea by an identified
sponsor.
A firm that specializes in the creation, production, and
.. 3 55 80 AT lacement of advertising messages and may provide other
Advertising Agency A .ﬁ RN S P . . & & R v p_ .
ia) aide) services that facilitate the marketing communications
process.
eega A comprehensive advertising plan that consists of a series
. . GRERN . . . .
Advertising Campaign e 4dle) dlaa | of messages in a variety of media that center on a single
o theme or idea.
. . .. R0 . The ability to generate fresh, unique, and appropriate ideas
Advertising Creativit e e g ) . .
& ¥ (2 S e that can be used as solutions to communication problems.
. . daga A story which a journalist has been assigned to cover: a
Assignment Gulagbaal . L
8 A¥aa briefing.
. s (b Scheduling TV programs so that the audience attracted to
Audience Flow 4 9 . . .
oty (zaliall | one show naturally carries over to the following show.
] ) Lall Feedback that occurs when one or more audience
Audience-Generated aiad gl R B . . . . .
Woes e Y/ members attempt to communicate their opinions or points
Feedback Al iy s ; . .
daa) ) of view to a mass medium.
i An electric measurement device that is hooked to a
Audiometer Haa g gl = television set to record when the set is turned on and the
Jsadl s
channel to which it is tuned.
gadl] i<a
il 9w cagl | LEIN o | An organization formed by advertisers and publishers in
. (il Gisa / 1914 to established ground rules for counting circulation
Audit Bureau of P
Circulations (ABC) (ABC) dazle data.
&
. o) 9 .
Banner ML © ‘9"; A headline that crosses the top of a page b also streamer.
Brief [ Ty j::;‘ A short news story, usually one paragraph.
e
. . il ) Las YY) .. . .
Business-to-Business * “w} ‘é . Advertising directed not at the general public but at other
Advertisi o JEEgEN) _
vertising G dage o) L
Sl
] . The writers at the beginning, or near the top, of a
By-line oY sl st ] - g 4 P
i story.
.. - Qs ALY | A form of television where signals are carried to
Cable Television oL X . .
Q5080 Jas Sl households by wire rather than through the airways.
a g
. | 5 5all
Caption CpalS . +. | A description of a picture.
p Sl (auls P P
5y guall
A category used for newspaper circulation figures that
. . . . refers to a market area composed of the city where paper
City Zone 80 e | Adall agaa || . . . ARCHELETR Ea
i is published and contiguous areas similar in character to
the city.
| san s .
eyes . People a reporter speaks with in order to find about
Contacts (GSUL oS | < e B B -

slawl daild

stories.




Advertising that runs in newspapers that generally contains

. . KRER)'T e . . .
Classified Advertising §5545,0 i text only and is arranged under subheadings according to
U el the product, service, or offering.
The organizations with the products, services, or causes to
Clients oS > be marketed and for which advertising agencies and other
promotional firms provide services.
The passing of information, exchange of ideas, or process
Communication (i 90 98 Juaiil of establishing shared meaning between a sender and a
receiver.
the process and activities that people engage in when
. , . & ol searching for, selecting, purchasing, using, evaluating, and
Consumer behavior Siihaan digiwall | disposing of products and services so as to satisfy their
needs and desires.
] . .. Individuals who help conceive the ideas for ads and
Copywriter Fagnss il'ga . .
commercials and write the words or copy for them.
Campaign cpbaas iles In advertising, a large number of ads that stress the same
o theme and appear over a specified length of time.
4)ghal | Compact disk used to hold
Rom - CD O30 i dhiiea computeraccessible data.
. 3 galad) Standard vertical divisions of a newspaper page; hence
Column Oalss sAaal) | SN measure.
Content G o< ss$aall | Material in a newspaper.
Channel S sUs The pathway by which a message travels from sender to
. . - | 2559 | The total number of copies of a publication delivered to
Circulation G e L newsstands, vending machines, or subscribers.
Commercial Television i gas . “'L;m Local stations whose income is derived from selling time on
System Al () 94 AL s Jadl their facilities to advertisers.
Compact Disc s eSluas K L:jm A -sy.stem using - technology that reproduces
e audio quality very precisely.
. ey
Consumer Advertising ,{"g‘i‘ 4 g4l Advertising directed at _
oA Jsanll
Sg &S A type of circulation in which publications are sent free or
Controlled Circulation il oS s 4 gdaa distributed to a select readership, such as airline
s ey passengers or motel guests.
asis
Copyright Sl gS isl | [ICTSRIBIORMREEEH or printed material
4 sl
Corr 285 Jual ya Short for correspondent.
Coverage A i A measure of the potential audience that might receive an
’ advertising message through a media vehicle.
Credit s @) @& | Usually the photographers or artists name printed with an
- gl illustration; hence credit line.
Cross- Media Lise g S & o%:—\ An arrangement where opport.unities to advertise in.
Advertising P Oa S8 B8Rl different types of media are offered by a various
. ) media providers.
Credibility iy 8 {dlsas | The -that the.audience holds for media that perform
- surveillance functions.
Cycle IS 599 In all-news radio, the amount of time that elapses before
- Tl the program order is -
A listing of current and/or potential customers for a
Database alila <lily 322 | company’s product or service that can be used for
directmarketing purposes.
Dateline Okl Gy s Place and date of a story given at the top.

Al




. X | A i
Deadline O Ll _a story can be filed, accepted or set.
Al
The activity in the communication process by which physical
Decoding (B K sddal) b | messages are translated into a form that has eventual
meaning for the receiver.
X I ﬁmﬁﬁ\
Demographic <18 8 gaga i A method of SEEIIERENEI> market based on the
: e Al : —l
Segmentation Critiiatic B} y | demographic characteristics of consumers.
dul | T ————— d
- . e study of audience characteristics such as age, sex, an
Demography P Rgan oailbad : y : g
i | | socioeconomic status.
B
Developmental Jilay plisa ddaall | Type of journalism practiced by many _ countries
Journalism aslis 4 sadll) that stresses national goals and economic development.
e by - High-quality audiotape igital audi
N . ) S L (DAT) : iotal that uses digital audio
Digital Audio Tape e @) ~sa | technology to achieve fidelity comparable to that of a
j 39l Ae | compact disc.
S pala Sl
Direct Broadcasting by - f;}”‘ é@‘ A system in which a home TV set receives _
Satellite (DBS) i gt | i | (OIS
-, : An issue of the paper prepared for a specific area; hence
Edition ) Jual e EaESIPAER E
editionize, to prepare such.
. . T who is responsible for the editin
Editor Brn e p g
Rl and contents of a newspaper.
Jial
Editorial Jasial (ALY The leading article or opinion of the paper; also leader.
. ; LIRS -principles and values that govern the actions and
Ethics S _— s
Jand) decisions of an individual or group.
i e A type of promotion whereby a
Event Sponsorship i S Adeldl) relations with a particular event such as a
(sl pid g saal) . ..
« concert, sporting event, or other activity.
A public relations tactic whereby one particular medium is
. . offered exclusive rights to a story. Editorial Policies:
Exclusive i sl oy erec xclusive rig : y |. |. |. i
¥ Guidelines followed by a media organization with regard to
certain public issues or political positions.
. . s . A research technique that stresses controlled conditions and
Experiment il S| s : 1qu condit
manipulates variables.
&
; slagleall | @ box detailing some relevant pieces of information to the
Fact box S gy Csla I p . 2 -
Ania main story on the JEEB.
ila glaal)
e s . The _a target audience is exposed to a
Frequency iy 2 sl s . . . 8 ) P
media vehicle(s) in a specified period.
The responses of the receiver that shape and alter
Feedback dlad suall g P P
subsequent messages from the source.
Filler Ad sad Jia | A _of one or two paragraphs.
Freelance oDl 2 £ osaie | SEISHIBIGYERIBEISEH, .. journalist.
b
o g J s An ad agency that handles all ph f advertising for it
. g ol c ases of advertising for its
Full-Service Agency J"f“ clasdl) lient e P &
> Ll clients
Global Advertisin Justé odey) The use of the same basic advertising f
8 Gk s | [ESRSHONE markets.
FOERIEY
Hard news Jsiw | g 4la g | News based on solid fact.




Cia glindl

Words in the leading position of the advertisement; the

A )
Headline O J o;}.::j words that will be - or are positioned to draw the
. most attention.
)
| 3y gall Advertising that creates an identity for a product or service
Image Advertising &E‘;ﬁé‘ Ll by emphasizing psychological meaning or symbolic
- Se3 association with certain values, lifestyles, and the like.
‘ N ) ) 105850 An arrangement whereby signals can be sent from the cable
Interactive Television o aate . company to the home and also from the home to the cable
O Al o)
company. Also known as two-way TV.
. .. . A method of communication in which _
Interpersonal e g 5 dua¥) interacts with another person (or group) without the aid of a
Communication (sl ga 98 (paddd) . . P group
mechanical device.
| — . i) Ll A formbof r:portmf in whtlch a nzws S|tuaj(|o: I|s d-
nvestigative journalism a3kizsa Ailakiny) - y'a gam of reporters under a project leader, i.e. as
an investigation of all aspects.
) Jlaal
Issue ) g snl | [ECOBESISREIEEN: paper and its editions.
dpaall (e
. sl Advertising done by companies within the -7
Local Advertisin oo n s e (s .
& &L 2 e O where they do business.
, literally storehouses of material gathered
Magazine Cnia s from books, pamphlets, and newspapers and bound
together under one cover.
A type of database _names and addresses of
Mailing List ud @bl | 44 4aid | present and or potential customers who can be reached
through a direct--
. . ricing, promotion, and distribution of ideas, goods, and
Marketin G b ¥ P ) PR
8 Y G services to create exchanges that satisfy individual and
organizational objectives.
The process by which a complex organization, with the aid of
— ke Juail , produces and transmits public
Mass Communication e .
(e 9o 98 sl | messages that are directed at large, heterogeneous, and
scattered audiences.
Jilu g
Mass Media e (ula ads ) The channels of mass communication.
4 mlal)
. R dalew All non-network advertising done by a national advertiser in
National Spot o g JU gl ‘. & 4
b local markets.
- ce An organization composed of interconnecting broadcastin
Network a5 A I E - . -
stations that cuts costs by airing the same programs.
. . A Story about] hat is new, interestin
News T S “ . &
and may affect our lives.
sy | oald 1 posters appearing on buses, taxs, trains,
Outside Posters e P QUi B2 I g
H 4l | subways, and trolley cars.
. . e s FERAT
Photojournalism p i . The [ISCIOMBIGEUREY to tell a news or feature story.
3y guaall
. . . . a feature story about someone’s life, based on an interview
Profile BICTRY i cila ) y
i or cuttings.
Okl : o .
Press Release oy 0 i) Factual and interesting information released to the press.
ol sl
program Ratin gy | noe | RSNSOI n or orca that arc tuned
& & g e to a program during a specific period.
saaliiall
. - - The ratio of listeners to a particular station to all people in
Rating s il

the market.




Sampling

s
g

A variety of procedures whereby consumers are given some

zisai o) | quantity of a product
Source s 9 Jaadll | The originator of a thought or idea subsequently transmitted
Jusal | to others in the communication process.
" 2 wile) | Commercials shown on _,witT
Spot Advertising <.§5J'-"-:U34‘ "flhuﬂ negotiation and purchase of time being made directly from
. 4dad) | the individual stations.
Shoot gl &sj x4 | An organized session at which t
b 5 pictures.
Wher the story has come from, either a person or
Sources ) o Hans o .
.organization. A story can have several different
Tabloid R ma Heavily illustrated publication usually_ ofa
- normal newspaper page.
ddasl)
Waste coverage £AS G j: ;2‘1:15: A situation where the coverage of the media _
54 g8dall
- (alternatively, web site or Web site, a back-
" construction from the proper noun World Wide Web)
Website Sl E{A
oAl
, usually
accessible via the Internet.
Wireless network :jj;‘,j Y;\:e: e g gl L
s Period of sensationalized journalism during the -W
. - Llasal) . . . =
Yellow Journalism adia b £1ial for its emphasis on sex, -, popularized medicine,

pseudoscience, self-promotion, and human-interest stories.
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business Jlecl J,J d>g0 el *
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behavior

column é>uo Jgac *
Campaignaswedel ol aidel do>
copy writer gad!l LG8l alge *
content (sgixall *

channel als *

circulation yLacs¥| gl gyl *
commercial =l geuyald] plas *
television system

compact dick bgsaall jo,8ll *

consumer ¢llgiuwell (M| *
advertising

controlled circulatio aga=e gije3 *
Campaign adel da>
copyright 4,58l LSladl 35> *
corr Juwlye *

coverage dudasi *

Cross - duwg (e ,3S1 B odel *
media advertising

credibility «8lowaas]l *

.cycle zaolydl 890 *

daily inch rateegdl el
database bl 3acld *
dateline o=l jouaos *
deadline ilgdl dgadl *
decoding &,&adl «ld *



demographic 38w puuwds *
segmentation

o] Ldlas] dwlya *
demography
ducluall jledY e palad] el *
Direct broadcasting by satellite
(dbs)

edition yo& las| *
editor () jy=o *
editorial 4=Lused| *
electronic mail ig,SJ| au s *
ethics Je=dl culdds| *
exclusive o> *
experiment «4,=i e
Fact box Ggain e
feature 3w s Lad *
Filler juad Jlio*
freelance J&iuwae gl & yoi0 juc *

dage
full service doliy wloas USg *

agency
gatekeeper wlgdl oyl *
global advertising lle el *
handout § jge Alro gumai *
headline widy olgic *



image GLdeM auadl 3.0l *
advertising
interactive el (ygu3ald] *
television
interpesonal (nasis Jlail*
cpmmunication
investigative 4iladiwd] vluall *
journalism
ISsUe Wuws jo dac *
local advertising (A=e el *
dage Magazine d=eo *
mailing list Lo, dl ooliedl dails *
dage Marketing @ gud *
MAss & leax=dl Jlaid| *
communication
mass media 4 uale> el Jilug *
dago
message Ulw) *
National spot 4wedel asluo*
network dawedel &S *
noise (i gds *
news agency <Ll Sy *
news L=/ *

outside posters >, Galo ©
page broof &il=xsall Judo *
photojournalism 3,sasl 8lxall *



dago
profile asi alo*
pross Relase 4o zuuai*

o Program

Rating zweliyd| puds

promotion gwg,i*
protfolio Jleel dud> *
sampling z dged! gl diu=ll *
source jduas *
shoot aail jead *
storyboard gl wadll *
trademark =i 4ade *
tabloid 8)5anll bl dbisuall *
waste coverage dagdsall dudasi)] *
Webis,iS] gbse *
web page oyl e daxdn ¥
wireless network Sy dSui *
Yellow pages <lsuall dl=all *
advertising
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Section (19

r J .
) o) .
el Lcation
Advertising: Any paid form of nonpersonal cowmunlca > (:T)
about an organlzatlon, product, service, or idea by a

identified or. Syt

4

3_“\ / C/‘?’ﬁ_}
‘v Ad % tising Agency: A firm that speca.aln.zes in the <\
cre&tlon, production, and placement of advertising Q:L/
méssages and may provide other services thzt fecilitate
the marketing communications process.

n

n

Advertising Appeal: The'basis or approach used in
advertising message to attract the attention or interest
of consumers and/or influence their feelings toward the
product, service, or cause.

SN ﬁ_\\\ ,
'Evéktlslng Campa‘gn A comprehensive advertising plan (:—“\
that consists of a series of” messages in & veriety of Si,_
media that center on .2 single theme or idea.

Advertising Creativity: The ability to generate £fresh,
unique, and appropriate ideas that can be used as
solutions to communication problems.

“r .
Advertising Manager: The individual in an organization
who is responsible for the planning, coordinating,
budgeting, and implementing of the advertising program.

Advertising Specialties: Items used as giveaways to serve
as a reminder or stimiiiate remembrance of a company or
brand such as calendars, T- shirts, pens, key tags, and
the like. Spac1a1ﬁles are Uaua1ly imprinted with a
company or brand name &nd o;he* identifying marks such as
an address and phone numbeg

) et &
Alternative Media: A term commonly used in advertising
describe support mzdia.

£ i

v

i~y
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:‘;: - : k W 92 et
le: an as story aboul which Ine journalise

Art desk: Where page layouts ‘are drawn in detall and the

ulctures eulted

e for the.art.desk.ana

;y<‘Art editor: The person responsibl
for design of the nevispaper.

\
Aart work: Prepar€

S

4 material for use in newspaper display-

- b. ¥ )’ f \ ey » . ' ‘ _ ; c'n,:ud_
rssignment: A story which a journalist npas peen &5S1iGh<
to cover: & brisfing.

The number Of times the averade

Average rrequency:
household reached by & media schedule is exposed
qu r1e01=_ven1c1e over a specified period.
/A } ,_nv_.,.s
hat the

_Rudience Filow: Scheaduling TV PI ograms so t
audience attracted to one show naturally carries ovVer
following show.

!ﬁﬁaffaﬂﬂydtﬁfﬁojyr>;) AL :
Feeédback that occurs when

audience- Ce"xﬂvataa Feedback:
one Or more audience members attempt to communicate the

o \1J501nﬂog§ or points of view to & mass medium.

.2‘/ DpdiomeT er nn electric
[t ! teWavwsion Lt
and 1n9 cwaﬂn o which it is tuned.

W-P/-Qf/»r-ﬂ’ it T ¢ e
ion

rezu OL Circula t..'LO'“S (T\.BC) An O
i

}_.I-

n
Y]

Fyait Bu
sormed by edvartisers znd publishers in
agteblighag ground rules for counting circulation datas
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Section ( 2 )

yndicator

Barter Deal: In TV syndication, the program 5
s to sell in

keeps most of the available commercial minute
fhe syndicated program.

b sarii@®: A headline that crosses the top of & page B also

/___.:.' ®st’reamer.

Benefit Segmentation: A method of seg
the basis of the major benefits consumers S

product or service.

menting markets on
eek in a

Big Idea: A unigue or creative idea for an advertisement
or campaign that attracts consumer’s attention, gets 2
reaction, and sets the advertisers prodqct or service

apart from +he competition.

to be able to work

Ri-medial: the ability of & journalist
r radio and

in two media, ie radio and television, ©
newspapers.

dvertisements where the printed

Bleed Pages: Magazine &
the pagde: eliminating any

" area extends to the edge of
white margin OF border around the ad.

Bold: Name given +o type of a thicker than average body.

Brief: A short news story: usually one paragraph.
an eye—catching quote from the_copy*that

Breakout gquote:
ate box on the newspaperl page.

appears in a separ

Bluetooth: A wireless protocol utilizing short-range
technology facilitating data transmissionfﬁ
d and/or mobile devices:

less personal area networks

communications
over short distances from fixe

creating wire
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' ‘ jition of a
Brown lines: Sample copies of the final editlor f

magazine Gﬁ;&}q&' \;

Businass-to—Business'Advertising: kdvéxtis%ng directed
éj&: at the general public but at otherx pbusinesses.

)

By-line: The writers name at the beginning, OFY near the

Scanned with CamScanner
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By
/ 2? ity Zone: A category used for newspaper €

;. commissioning editor t

LoNA L Vs

Section f{ 3 N B o

| Y

‘ \ N 1 e T ‘r 4 a w b a
? ﬁ"g;qubﬁ ¢ . qnals are
- on where signais

Cable Television: A form of televisi
h the
carried to households by wire rather than throud

\ airways.

N (awp) }3&#{9’ .
Captipn: 2 description of a picture. '
jrculation
o a market area composed of Fhe c%ty

imilar 1n

figures that refers t
ntiguous areas Sl

where paper is ﬁublished and co
chapacter to the city.

(
2 QS 20\ .
Commission: a request from a features editor or
o write a story for payment.

Contacts: people a reporter speaks with in order to find
P il

about stories.
eading at the end of a story to

d or relevant story on
on which page the story

Cross reference: a small h
point the reader to a connecte
another page. It can also say

continues. _,,
AT .
Classified Advertising: Advertising that runs 1n
newspapers that generally contains text only and is
arranged under subheadings according to the product,

service, or offering.

Clients: The organizations with the products, services,
or causes to be marketed and for which advertising
agencies and other promotional firms provide services.

Clipping Service: A service which clips competitors
advertising from local print media allowing the coO
to monitor the types of advertising they are runni
to estimate their advertising expenditures. i

Scanned with CamScanner
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Communication:

"The passing of information, exchange of

14 :
N €as, or process of establishing shared meaning between
sender and a receiver.

:X; Communication Objectives: Goals that an organization
Szeks to §chieve through its promotional program in terms
OL communication effects such as creating awareness,

kn°W1quer image, attitudes, preferences, or purchase
intentions.

-~

LY
,>( COmparative Advertising: The practice of either directly
- lnd%rECtlY naming one or more competitors in an
advertising message or usually making a comparison on one

MS§301FC attributes or characteristics.
>3

Consumer behavior: the process and activities that people
engage in when searching for, selecting, purchasing,
using, evaluating, and disposing of products and services

A 30, Sé: satisfy their needs and desires.
(P09 o\ &
v (]

pywriter: Individuals who help conceive the ideas for
ads and commercials and write the words or copy for them.

-

>K Cost per Customer Purchasing: A cost effectiveness
measure used in direct marketing based on the cost per
sale generated.

‘><Cost per Order (CPO): A measure uséd in direct marketin
to determine the number of orders generated relative teo
the cost of running the advertisement.

ACost per Thousand: A computation used in evaluating

' relative cost of various media vehicles that repre
the cost of exposing 1,000 members of a target au

to an advertising message.

Cost plus System: A method of compensating adverd
agencies whereby the agency receives a fee
cost of the work it performs plus an agr
profit. 8
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M)\‘DA?

_ ~ Campaign: In advertising, a large number of ads that

stress the same theme and appear over & specified length
2% O

Pz
# CD-Rom: Compact disk read-only memory used to hold
. computer-accessible data.

A

Centre spread: Material extending across the tw? centre-
facing pages in a newspaper. spread: any material
,, occupying two opposite pages.
>ack '
Column: Standard vertical divisions of a newspaper page;
henge. column measure.

Cont?gp: Material in a newspaper.

L

Channel: The pathway by which a message travels from
sende} jO receiver.

Circulation: The total number of copies of a publication
delivéred to newsstands, vending machines, Or

ERE 2 aiid) e S

AN 2l e St | |

- Commefélal Television System: Local stations whose income
is derived from selling time on their facilities to

adyertisers,

Compact Disc (cD) : A sound system using laser technology
that reproduces audio quality very precisely.

Comprehensive Layout: The finished model of a print ads

concept Testing: A type of media-originated feedback in
which a one- or two-paragraph description for a new a4
series is presented to a sample of viewers for their

reactiong. . ‘
consumer Advertising: Advertising directed at the
public. r
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,»\za |
e .1assifics incoming
Copy-taster: Person who sorts and ¢

copy in g newspaper.

= PP B 3 £ circulation in which
Controlled Circulation: A TYP€ © cributed to 2 select
publications are sent free or distr

. or motel guests.
eadership, such as airline passengers

N 5 , - d material.
id # & Copyright: Ownership of written or printe

Corr:, Short for correspondent.
o j hat might
fﬂvaerage: A measure of the potential audience tha g

ia vehicle.
receive an advertising message through a'midliame srinted
Credit: Usually the photographers OI artists

with an illustration; hence credit line.

Creative Strategy: A determination of what an a@vertlslng
message will say or communicate to a target audience.

Creative Tactics: A determination of how an advertising
message will be implemented so as to execute the creative

MDA Y
- Cross-Media Advertising: An arrangement where
B opportunities to advertise in several different types of

}FT? ia are offered by a various media providers.

“  Credibility: The trust that the audience holds for media
that perform surveillance functions.

Crystallization: The sharpening and elaboration of a
yaguely held attitude or pre-disposition.

/s>

Cycle: In all-news radio, the amount of time that elapses
before the program order is repeated. v

(TEST # 2)
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Sectlon é a %X\
perlodlcals based

Dally 1nch Rate A cost figure used ;n and one column
on an advertisement placed one inch deep

,.\é! h ﬁlftever the column inch).
QL' ’gatabase A llStlng of current and/or potentlal customers
ce that can be used for

for a company’s product oI servi
direct-marketing purposes.

'%ateline: Place and date of a story given at the top:

"’ adllne Latest time a story can be filed,

L

- ]

&ll\ a e
Decoding: The activity in the communication process by

-
: Whlch physical messages are translated into a form that

f;ﬂ eventual meaning for the receiver.
6\.

Demographlc Segmentation: A method of segmenting a market
sed on,the demographic characteristics of consumers.
L llp 2‘—'3*’

i Dlrect -response Advertlslng A method of direct marketing
whereby a product or service is promoted through an
advertisement that offers the customer the opportunity to
purchase directly from the manufacturer.

accepted or

Demography: The study of audience characteristics such as
age, sgx, and sogioeconomic status, F

CsP o 5 4
Developmental Journalism: Type of journalism practiEt
many Third World countries that stresses natio Jiﬁ :
and econcmic development. Lad

Digital Audio Tape (DAT): High-quality
uses digital audio technology to achiewve
comparable to that of a compact dl_é.
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M

X T rellite (DBS)
Direct Broadcasting by S2 directly fr

% g l
a home TV receives a signa

A System in which
om a satellite.

' aper’ iS
'nteraCtlve P  oital
{ od . Also known as 1i-% .+n a digital pen to
g:gi;iieiagigérAtsed in conjunCtlozswizitation needed]
\ g documen T siti
ten digital . fies the po ion

digi
coordinates on the papéerl. Tbe-n gand uploa
pattern to store the handwriting

cQmputer. ' g
<%>¥§)‘ y £ of an abstract or physical
“Domain: The distinguished par i performed, OF is valid.

: ists ’

space where something eX1St>=y . interest

For example, we may talk about: d?maizezfin every r
domain of activity. This concept'lity
branch/sector/field of human activ .

N\ , ’ )

) ¥ : i

D:gﬁ%?‘A plan or blueprint for upcoming maga21ne sl
that shows the contents in their proper order.

tal pen uses this
d1ltahoia

Section ( 5 )

Edition: An issue of the paper prepared for a specific
area.

Editor: Chief editorial executive who is responsible for
the editing and contents of a newspaper.

Editorial: The leading article or opinion of the paper
also leader.

Electronic paper: A display technology designed to
the appearance of ordinary ink on paper. Unlike a

conventional flat panel display, which uses a bac“
to illuminate its pixels,

: i electronic paper reflec
like ordinary paper and is

11
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v ’e 1) :
lc mail (e-malt’:
Electronic Leceiving an

writing, sending,‘ . -y
electronic communlgatlig iiztlnter
noun ox ¥eEb) SR fer protocol;,

on the Simple Mail Trags o arious ainframe,
bpased on other protocoiS

; ar systems vendor
minicomputer, Or internet byda Pa;z;iii netzorks. ’
: tocols used on
iﬁ; on the same pro

r AL L’)’ e 14 ronlcs or
C’LtrJElgg%j%ﬁig’meaia: i uﬁllziz ii:it(audience) to
electromechanical energy for € eontrast to static media

is is in C
access the content. This - most often created

(mainly print media), which arg _
electronically, but don't require€ electronics to be

accessed by the end user in the printed form. The primary
electronic media sources familiar to the general pgbllc

are better known as video recordings, audlo recordings, 4
multimedia presentations, slide presentations, CD—RQM'and.ﬁ?
Online Content. Most new media are in the form of dlgltal{f

media. = J

:;EQ;; @M??L%gﬁ!ﬁﬂ&” \
» Ethies: Moral principles and values that govern the
~ actions and decisions of an individual or group.

e—and-forward method of
A Stgrsaving messages over
The term "e-mail" (as a3
net e-mail system based
to network systems

Event Sponsorship: A type of promotion whereby a compe
develops sponsorship relations with a particular event
such as a concert, sporting event, or other activi@;

<' r_y -2 ‘ . : 3
£< Exclusive: A public relations tactic whereby one
,f%?r particular medium is offered exclusive rights to a

Editorial Policies: Guidelines follow P
organization with regard to cer
politigal positions.

»

ed by a medic
tain public issues

élf:cf Expérlﬁént: A research techn

i ique that {L;"k
conditions and manipulates v . ’

ariables.

12
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Section ( 6 )
NPT

113 S0
|  Fact box: a box detal}lnztor
E i -
\ information to the mal
[
|

i ' tive Part
; s a distinc
' that brings to 11g‘r;tr:]t
Iy Feature: a story or ev ]

Cfi‘ Oiaasnect of an issue, person

-

: &
me relevant pieces ©
y on the page:

N

isi te where
rtising ra
: A standard newspape- adveantity or repeated
Fla;_33t95£5 are offered for large dqu
no discoun
space buys.

audience is
Frequency: The number of times a target.

. ' ecified period.
’ exposed to a media vehicle(s) in a SP
P

. i shape and
<f'I Feedback: The responses of the recelviiczhat X
I alter subsequent messages from the so .

Field Experiment: An experiment that is conducted in a
(- natyral setting as opposed to a laboratory

Filler: A short news item of one or two paragraphs.
]

N

Focus Groups: A qualitative marketing research method
whereby a group of 10-12 consumers from
are led through a discussion re

the target market
Such as a product,

garding a particular topic
service, or advertising campaign

\//’Format: Consistent programming desi

gned to appeal to a
certain segment of the audience

lows up information in a

pPrevious story in order to uncover new facts.

, .
\ Follow-up: 2 Story that fol

. Fount: All the characters in a given size of any type
‘\di;’.(sometimes font).

/.. X

\ f;:‘,FTGEIEnce: Self—employed Person, i.e,.
! /

="

Journalist .
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pre—

Front office: Usually the advertising and editorial part

r fa’new paper office to which the public are admitted,

>’ Full-Service Agency: An ad agency that handles all phases
< of advertising for its clients

1
N

Section ( 7 ) :
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Section ( 8 ) . to jOurnalists
n
eleases
dont;: Pres® d
55 JJ" n soll fact

(é\;}\/{? d neWS
Wz

’ e
o ad advertlsement, °
b’eb pOSltloned to draw the

the
. ltlon Of
eading ?is pe read first or are

High—reSOlution
thousand scanning

h-Definition .
Hig 25-1ine system.

television syste
lines as compare

S OVeXr a

t use
m tha gitional 5

d with tra

oy
Head, headingd: Words for headliln

' ne
Hertz (Hz): The ba51c unit of freque
German physicist Heinrich Hertz.

Y. Named after

House style: Nominated spellings and usages used to

produce consistency in a given newspaper Of printing

house.

Section ( 9 )

Image Advertising: Advertising that creates an identi
for a product or service by emphasizing psychological
meaning or symbolic association with certain values,f"'
lifestyles, and the like. '

Industrial Advertising: Advertising targeted at

individuals who buy or influence the purchase of §
industrial goods or other services. |

Independents: Radio or ; . 3
network, ° - TV stations unatffiliated

Interactive Televisicn: Ap

can be sent from the cable
from the home to the cable

arrangement wher—cg
Company to therﬁf :
COI‘ﬂpany '
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te
Internet @ A global sys
networks ¥hat Al

of interconnected Computey,

m i tchi

data by packet SWe Shing ugy,

aterchand® S5 o1 suite (TCE/IR). g7
T

i B3 ; f million ig
the standardized LRE ¢ consists © & o

a "network of nerorksademic’
private and publiCy acloba
networks of 1ocal to gtic - ABLEE,
copper Wires, fiberfop
; and other technol gl/§5
A (I VWL

t " Intexrpersonal CommunicC iy

which one person (oI group)

' ec
(or group) without the aid of a m

Intro: the first sentence of a stor
outlines the most important facts.

Investigative journalism: A form of reporting in which
news situatioh is examined in depth by a team of
reporters under a project leader, 1.e. as an

M? y . investigation of all aspects.
000 258

ation: A method of communicatjgq

pusiness, and governme,
1 scope that are linkeg by
wireless connectiOnS

ts with another p11i

" i ers
hanical device, On

Also know as the T

Scanned with CamScanner




LLUIIL UL a Laiyiivw sow—— - lC cevices DEC
o , d electron ausa .
u 1 battery-powere : Saia
tilized 1in Y lectric power.

usges v?r qﬁall amounts of €
@‘30&

< Local Advertising: Advertisin
€ ' ed geographic area W

g done by companies with:
here they do business,

Low-Power Television (LPTV): A TV station that e
with lower power than the normal broadcast station &
that has a coverage area of twelve to fifteen miles

radius.

Lead: The main story on a page; the page lead.’y;ﬁ

Segtion ( 11 )
£ D=

P Magaz‘%'ne: In colonial times, literally sto
material gathered from books, pamphlets,
and bound together under one cover

A 4
(¢ “Mailing List: A type of database contai
addresses of present and Or potential @

be reached through a direct-mail
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ot ¢ plannind and Ex?;uilng
' ributig
o ess 0+ I and di1s n
}gtj ting: The pFoC romothnr eate exchanges th
rion, pricindr PT7 io cre C 7S tha
Conception == ond servio® o, wional objectives,
ideas, goods, @ d organ
b= l an

a p S . \ua
satisfy individ ments of a

. ontrollab: romotion, a {

i Marketj_ng }%xc}iigepioduct: prlCet P r nq plaQ:g
program inclu . ,
prog document that descripeg

ten programs dEVElOPEd Q

i "

Marketing Plan: A WIl and
4 e ] "

overall marketing stratédy product 1ine; or a 131_~,_:md°_l‘ah

' icular
organization, & particul
e of audience evolution |
: ' of th . 1p
e consists e entip

Mass Audience Stage: A sta
ts of society likely to be

which the potential audienc
Population, with all segmen

Iepresented.
Mass Communication: The Process by which a ComPlex
Organization, with the aid of one or more maChlneS,

Produces and transmits public mesSSages thaF =ES 1ree
at large, heterogeneous, and scattered audiences, teg

Mass Media: The channels of mass communicatiop.
S Media _

Media (communication) In communication, media
(Singular: Medium) are the storage and transmission
Used to store and deliver information or data. It 0ol
Often referred to as synonymous with mass megis orls
Media, but may refer to a single medium useq to eus

Communicate any data for any purpose.

gédéa Buying Service: Organization that Specialiy
U¥ing media time for advertisers. ;

Med; : .
®dia Vehicle: A single component of a mass meqj g

”Tewsp&per or T
/( _m;\ // V network.

~— Message: The actual i a
' Physical product ; 3
Process that the source encodzs in the co
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i Sq‘cticﬁ’( 12 ) advertising done by g

CD'\ ALl non““etworkarkets.

‘ < gpot: al m

?;”’ Nat%onal gvertlser in loc¢ -
; national & riser who sells a proauct aly
: adver
tiser:
National Adver

of interconnecting

acg g\the country-
sts by airing the s

‘ mposed
<:’ Network An Organlzatlon iocits o
broadcastlng stations tha

lj grams. |
i tion through a
// %ﬁﬁ D f sion: The spread of informatzi
* News Di fu

<i soc1ety over time.
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/WAJ?)

the collection
The newsroom Wherz are based (in Ugf “ews
News desk: nd where ¥ reporter ’ Qityi&
organized, & -
aeﬁk)
_ ething tha
C:/> tory abou ut someoneé or iiies ° ik Ney,
News a sto t our '
interesting and may¥ afee h
w an
What! whereé: when, Y d hOw_ The
News facts: whos d in a news story, 8,

thlng 1]1ct. lnterfere
wuni ek g wit}]
EOlS ) 1ivery of 3 |
the de ¢ion that collects, edityg |
- newspapers s anq

A
" Organl F '
News agency: 25 to subSCrlblng

distributes ne

facts Thiat shoul

uction executive of a g

: od
The senior p* nhy_

Night editor:
paper.

Section ( 13 )

ation gathered by the 3°urnaLmL

Off the record: inform
1y quoted in a story. OPDOslt

which can not be direct

n the record.
- );;
outdoor transit posters appearing o

Outslde Posters:
subways, and trolley cars.

buses, taxis; trains,

Section ( 14 )

iece of paper with all the

Page Proof: A page-size p
and illustrations positioned i

elements - type, photos,
their proper places.

Paid Circulation: A type of circulation in whlch'um

z’-'! -,

reader must purchase a magazine through a subscrlptonc
at a newsstand. - 4
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- ta are
: wthh da
S n metho - at different pq;
, 9 search " . iduals in
" anel study: BT e indiv* %
— Pane

nat allows cable Ty

tem jew one s i
. py): B SY°CU fee to VAE Pecify,
(P -time
pay-per-VieVW ay a one tl
. to P
subscribers ¥,
ie.
. progrRm Q¢ 0 ¥ ictures O tell a neyg or
)".\ = 2 /1;5m| the use of P S
o 4 -hotojourna .

CL_ feature story- . ojected televisiop
L_ ; of a pr
- . £ t eplsode
pilot: The f1IS
series.

; showing a

s oors By process +hat lHVOlves 4 recoidi Sample
e TQStlnzetire episode of a show an ng their
audience an ;
reactions.

Pixel : The smailest piece oflinformatzjh.oi ;rjdi; lmi?ge,
Pixels are normally arranged 1n a ?egudits - ugnleHal
grid, and are often represented using | r g re?r or
;ectangles. Bach pixel 1is a sample of an original image,

where more samples typically provide a more accurate
representation of the original.

Policy Book: At ratio and TV stations, a book that spelis
or philosophy and standards of operation and identifies

hat practices are encouraged or discouraged.
4

<:\<f- TPortfolio: A collection of ones personal work.

Press: a term that describes newspapers as a whole, or
. bhysically what newspapers are printed with
i N .

Profile: a feature story about scomeone’s life
Zt—’ an interview or cuttings.

, based on -
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channels watched, number of minutes
mbers of the household who are wat

Presg~Release: Factual and interest
released to the press,
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Seﬁt n ( 16 )

Rating: The ratio of listeners to a particular statlon
all people in the market. ;

Scanned with CamScanner
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“sampling: A variety of procedures
given some quantity of a product

: . 3 ZL< trial.

whereby consumexrs are
for no charge to induce
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2 Source: The originator of a th
<:<r transmitted to others in the cormm

ought or idea subsequently
unication process.

of a print ad are

Split Runs: Two or more versions
= partlcular issue of a

printed in alternate copies of a
. Magazine.

Split 30s: 30-second TV spots in which the advertiser
promotes two different products with two different
?Ulg}ng a 30-second commercial.

)&'

Spot Advert151ng Commercials shown on local television
stations, with the negotiation and purchase of time be;Lng
made directly from the individual stations.

Storyboard: A series of drawings used to present the
visual plan or layout of a proposed commercial.

Scheme: the sketch or design of a page that shows Whe ,,h

(\efp) eachnstory will appear when it is printed.

/Shoot an orqga ’ . ) b
<< DAt e, ganlzed session at which a photographer tl: S
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Section ( 18 )

B

- Trademark: An identifying name, symbol, : ;
that gives a company the legal and exclusive rights to
use.

or other device
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Section ( 19 )
roposing that

rives that are
ources.

A model P

eeds OI d
a and media S

fications Model:
ve certain n
both no medl

USESwand—Grati
audience members ha
satisfied by using

in movie

Section (,/2,0, \

o, adidd |
video ad@ertising: Advertl
theaters and on videotapes.

sements appearing

i
i
3
¥
-
L
'
'

Section ( 21 )

n where the coverage of the

Waste coverage: A situatio
media exceeds the target audience.

p site or Web site,
un World Wide Web)
videos or other

or more web servers,

Website: A website (alternatively, W€
a back-construction from the proper no
is a collection of Web pages, images,
digital assets that is hosted on one
usually accessible via the Internet.

Web page: A document, typically written in (X)HTML, that
is almost always accessible via HTTP, a protocol that
transfers information from the Web server to display in

the user's Web browser.

Wireless communication: The transfer of information over
2 distance without the use of electrical conductors o
nyires". The distances involved may be short (a few 3
meters as in television remote control) or very long
(thousands or even millions of kilometers for radio

communications) .

Wireless network: Refers to any type of compu
that is wireless, and is commonly associated
telecommunications network whose interco '
nodes is implemented without the use of

27
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/h" Yoo\
¢ Yellow Pages Advertisj

ing: Advertisements that appear in
. A the various vellow Pa 2 Pk

ges-type phone directories.

- - -
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