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. a) Copywriter
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In All -News radio, the amouni nt of {ime thal 7
elapses befdre the program order is repealcd.
a) Rating b) Cycle ¢) Profile

A form of reporting in which a news ~11U1E1“" s
examined in depth by a team of reporters under

a project leader:
b) PVQ{ ¢) Investigative
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meaning or symbolic association with certain
values, lifestyles, and the like:
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A method of communication in which one
person (or group) interacts with another person
(or group) without the aid of a mechanical
device:

a) Interpersonal Communication  b) Lead
¢) News

A situation where the coverage of the media
exceeds the target audience:
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a) Cutg b) Waste coverage  c) News

A document, typically written in (X) HTML,
that is almost always accessible via HTTP; a
protocol that transfers information from the
Web server to display in the user's Web
browser:
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a) Channel/ b) Web page _ c) Banner

42-

The process of planning and €xecuting the
conception, pricing, promotion, and
distribution of ideas, goods, and services lo
create exchanges that satisfy individual and
organizational objectives:
b) Series

@) Marketing c) Audience
S

A feature story about someone’s life, based on an

interview or cuttings:
c) EW

a) Print b) Profile
Heavily illustrated publication usually half the
size of a normal newspaper page:

a) Tablow) News in Brief  ¢) Noise

The ratio of listeners to a particular station to all
people in the market:

a) News Agency b) Art Editf}/c) Rating

46- The originator of a thought or idea subsequently
transmitted to others in the communication

process:

| { b) Sﬁurce ¢) Dateline

a) Brief

47- a collection of a webpage, images, videos or
other digital assets that is hosted on one or more
Web servers, usually accessible via the Internet:

¢) Tabloid /

b) Website
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