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Content type ToFu MoFu BoFu RoFu
Awareness
Engagement

Purchase
Engagement

Retention/Advocacy
Engagement

Evaluation
Engagement

and aim

B2B
Examples

Distribution

Hero lead-gen for
cut-through
infographics

10X content
Webinars —
education

Video explainers

SEO

Social
Pop-ups and
Inline content

Case studies
Datasheets
Independent
reviews
Webinars —
demos
Technical videos

Email welcome
Email nurture
Enewsletter
personal

Web
personalisation
Livechat

ROI
calculators
Business
case
download
Video
examples

Emails from
Sales
(Automated)
Webinars

Career
development
Enewsletter

Enewsletter
Web
personalisation
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Number of Visitors

Conversion Rate

Time on Page

Number of Leads
Bounce Rate

Social Shares

Backlinks

ROl / ROMI

Comments

Number of Payments
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Strangers

Tools:
Blog, Social Media, Keywords, Pages

Visitors

Tools:
Calls to Action, Landing Pages, Forms, Contacts

Leads
Close Leads
Tools:

Email, Workflows, Lead Scoring, CRM Integrations

Customers

Customer Buzz j

Tools: $
Social Media, Smart CTA's, Email, Workflows

$
i
:
4

Promoters

Awareness

Primary Tools: Content marketing,
Social Media, Paid Advertisements,
SEOQ/SEM, Public Relations

Nurture

Lead Generation

Primary Tools: Landing Pages, E-books,

Newsletter, Free Tools, Case Studies, Retargeting

Convert

Primary Tools: Sales Pages, Free Consultation, Trust

s
<
Signs, Promotions, Free Trials, Demos, Email Marketing mE
Action W

Primary Tools: Payment System, Shopping
Cart, Reviews and Referrals
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MARKETING

FUNNEL

ATTRACTION

Content ranked in Google's
first places, created to attract
people to your website.

CONVERSION

Content and Landing Pages on your
website created to help clients
consider you as a possibility.

mMQL

Content on your website created to
qualify potential clients.
(Marketing Qualified Leads).

STAGE i

STABE

STAGE
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» Demos

Client reviews/

BOFU ° s
‘Comparison charts
Events

0] | AWARENESS

I ENGAGEMENT

| CONVERSION

VISITS

Prospects arrive to your
website because you solve.
their problem.

EVALUATION

Prospects turn inte leads due to the
trust and solutions to their problem
that you provide with your content.

Leads can now make an informed
decision and are ready to be assigned to
the sales department.

© DECISION MAKING
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