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Discount Stores
Consumer Cooperative
Direct Selling

Direct Marketing
External Factors
Internal Factors
Length of Channel
Franchising

Licensing

Recruiting Channel
Motivating Channel
Order Processing
Inventory Management
Material Handling

Warehousing

Vertical Marketing System (VMS)

Horizontal Marketing System HMS)

Multi Channel Marketing System (MCMS)

Administered (VMS)
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Competitors

Sales

Financial Resources
Target Customer
Advertising

Publicity

Feedback

Sender

Receiver

Educational advertising
Reminder Advertising
Commercial Advertising
Alernative
Repetation

Media

Magazine

Sales Promotion
Sponsorship

Gifts

Offers

Sweepstakes

Personal Selling
Prospecting
Approach

Objections

Salesman

Vision & Mission

Incentives
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