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' Companies consider many important things when
they advertise thewr products or services. In fact, colors
are the most mmportant of these things. A survey
showed that color 1s the main reason for buying a
product. Every year, companies spend millions of
dollars on advertising. They want you to buy therr
products and use their services, and they want you to
member  thewr company name or brand. These
11es use color so that you will notice them, and

| think about them when you see their colors.

~an have different meanings. So, using the nght

very important.

ay companies use bright colors because these
; are warm and cheerful For example,
onald's uses red and yellow. McDonald’s hopes
1+ by using these colors, people will think of 1t as a
nendly and social company. Pizza Hut uses red, black
and vellow. They are bright, happy colors. Panda uses
green and red. Panda uses red pictures in 1ts
advertisements. Many people think the red color 1s a
good symbol because it's easy to remember and
recognize. However, a few people do not like 1t. Bright
colors are great for companies. I feel that this gives us
a feeling of warmth and comfort.

! Blue is often used by electronic and computer

companies. Blue. the color of the sky, oceans, and
lakes. makes us think of air, water. and peace. Like the
sky and the ocean, blue can be both peaceful and
. powerful. Microsoft and Dell use the color blue to
 show that their computer companies are serious and
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advertisoments. Many people
ol mnbol because it's easy to remember and
Ccopmze However, a few people do not like it. Bright
rsare proat for companies. 1 feel that this gives us
dneof warmth and comfort.

olten used by electronic and computer

Hue o the color of the sky, oceans, and

ik of air, water, and peace. Like the

~on blue can be both peaceful and

~oft and Dell use the color blue to

© computer companies are serious and

1 alvo used by social networking websites

tneram laceb00k, and Twitter. Unlike the

Jlek o blue website makes its users feel
e Itis a pood color to use.

i Postuses green, white, and yellow for its
“olore 1ts the largest postal delivery service in Saudi
Arabia mr “* ,, 0010!' Of nntnre.., Yellow lS the
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8
estion 1

1 to the reading, which of the following statements is false?

lue s often used by restaurants such as Pizza Hut and
naids
1ud1 Post uses colors 1o make people have good thoughts about
he company.
Jwebsites use the color blue to make the users feel weicome.
Companies spend millions of dollars on advertising.

Question 2:
Which of the following statements from the article Is a fact?

| feel that this gives us a feeling of warmth and comfort.
A survey showed that color s the main reason for buying a
product

Companies should carefully consider the colors for their products
and their advertising

- Companies believe that advertising is very important.

Question 3 :
What is the main idea of paragraph 27

~ The color red Is easy to remember and recognize.

. The colors red and yellow show that McDonald's is frienaly,

o A lot of companies use bright colors to represent warmth and
cheerfuiness.

Redbtadtandye!lowrepmentnappmwsmmmrs ;.‘;."«.
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Question 2 :
Which of the following statements from the ANcie 15 i taot?

. Companies believe that AAVErTsing s very imporian

A survey showed that color is the main reason fos IAyWWy A
product.

Companies should carefully consider the colors for thew e
and their advertising

| feel that this gives us a feeling of warmith and comion

Question 3 :
What is the main idea of paragraph 27

Red. black and yellow represent happmness in P1izz2a Hur's
advertisements

The colors red and yellow show that McDonakd's 15 inendly
A lot of companies use bright Colors 10 represent warnmh amn
cheerfuiness

The color red s easy 10 remember anad recogmizZe

Question 4 :
NVhat does the word 'harmmony mMean n Daragiap
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قريب من صفحة ١١٧


Making Informed Decisions
! When you go to supermarkets such as Hyper Panda or
Carrefour to buy coffee; you find up to 40 types of

coffee. Nowadays, each coffee company produces up to

* After studying all the choices for some time, you may
choose one of these kinds of coffee. Your choice might
not make you happy. Why? There were too many
possibilities. Maybe you missed important information
Maybe there was a better product you didn’t see. You
made a decision, but maybe it wasn’t the best decision.

’ Sometimes, there are too many shopping choices and
you mught decide not to buy anything at all For
example, m a recent survey, salespeople offered
customers a taste of seven kinds of chocolate. On a
different day, they offered other customers 30 kinds of
chocolate. The people with a choice of only seven
chocolates were more likely to buy one. The survey also
showed that customers are ten times more likely to buy
from smaller shops with fewer choices Why? With so
many choices. it was difficult to decide.






” Shoppers want choices, and they also want to know

they are making the nght choice. How can companies
meet both needs? I think they can stop giving so much
information and start asking more questions First
businesses can ask the customer, “Who are you? What
do you need?” Then they can recommend a few

products. Thnwaytheycanhelpcmtomersmakegood
decisions.

¥ Research shows that a simple product decision makes
the customer happier. When a customer knows he made
the best decision, he trusts the product and the brand
more. He becomes a return customer; he returns to buy
the brand again and again This happy customer also
recommends the brand to friends and family The
company gets many return customers and a good
reputation. Today, in order to sell more, companies
should give customers less information.
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Question 1
The underlined pronoun ‘They" in paragraph 5 refers 10

O stores

& companies
() shoppers
() webslites

Question 2:
Which of the following statements from the article Is an oglmgn?

I think they can stop giving so much information and start asking
“ more questions. (Paragraph 7)
Studies show that the human brain does not know what information
is important. (Paragraph 6)
Research shows that a simple product decision makes the
“ customer happiler.(Paragraph 8)

. Nowadays, each coffee company produces up to seven types of

coffee. (Paragraph 1)

Question 3 :
According 1o the reading, which of the following statements Is true?

The brain gives the same attention to big and small decisions.

Companies know that shoppers pay less for specialized products

In a survey, salespeople offered customers a taste of seven kinds
of toothpaste

Shoppers are stressed because there’s very little information
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Of loothpaste

Con panies know that sh ppers pay less for specialized products

The brain gives the same attent

oices for some time, you may
| of coffee. Your chosce might
Vhy? There were too many Quesuon 4._ gt R 5. 5
mussed important information T T Enea.of paragraph
r product you didn't see. You
'be st wasn't the best decision

on 10 DIg and small decisions

Customers find it dificun 0 decide when they have a lot of choces

Customers are more likel 10 buy chocolate
>0 many shoppmg choices and St 1 olered :
. PEOPE offéred customers U Kinds of chocolat
to buy anything at all For s l ' ds of chocolate
survey, salmpeople offered Feople were more likely to by

4 chocoilate when they had seven
Choxes
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Are Our Fears Real?

' Are you more afraid of bird flu or the common fly?
Which fnghtens you more, mad cow disease or heart
disease? Fear 15 a natural human feeling. The purpose
of fear 15 fo protect us from things that harm us
However, research shows We can't always trust our

feaVi Sofn" IthS ml"ht b l‘
2 SCa )
dof but }OU ShOUldn 1

1o happen Many think |
of us '
bt e fiors bird fly IS very dmgerom

about Ih
- kO
People have eye, Ao mmon fly Only 390
Year 280 000 o HO“&"\ er. ey en
Many people are not afr; rom the common

blnue > i W0 €
€ afrayd of <l unhe alt}
of pe n”- 1y foods
In facy We are ; lMudd’”‘dl'd

than, e likely
ad cow dl‘wa\.f: Stu:hf s s} ‘0 get heart digay..
. b $€ase

wer for each

~

? disease. (Paragrapn 2)

some things might be scary, butyou s
* (Paragraph 1) n
gtudies show that heart disease is the number-o

in the world. (Paragraph 2) .
However. in the past 10 years, nobody ever got the bird flu.

houldn't be afraid of them.

e cause of death

(Paragraph 3)

Question 2 :
The underlined pronoun '_Ihé;‘g' in paragraph 4 refers to

diseases
doctors
® people
things
Question 3 :
What is the main IGea of paragra ph 57
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Reading

Question No. 1

Q!
iHow do you know when a person 1s an ac W
<hould consider this question. Does the pers
tell you? Or 1s an adult a person who ;
responsibility for work and family? In fact, I
different ways to define an adult. :
Age /
(
! Most people believe that the only way to r
adult 1s by age. However, countries have very d
ideas about the legal age of an adult. In Iﬁd (
man can't marry without his par('nts' permis! )
a

age 21, and a woman can’'t marry until
l-io\f-'o\'cr in Kuwait, the legal ages are 17 for Qu
1-7 for women. In Wales, a 16-year-old can v¢ VW
some countries hike Singapore, people don't

npht’ until they are 21 The legal dnving age u
1s 12 Hmy_v\'-?r in China 1t is 18, The legal

adult 1s different around the world i




geading Listening

Question No. 2

Readig | 2 Read he arice and choose e besl answel o1 each

gem 2D COIC

How do you know when 3 person i an adult” We
should conwder this question Does the person § age
tell you? Or s an adult a person who takes on

responsiality for work and famuly? In fact, there are
different wavs 10 define an adult

| pronunclation Language Use

speaking | wriung

qQuestion 1:
wWhich of thhe {ohownNg k,v,.z..o~~..)r\". s 2 1act’

gome teenagers At of the opswon that they are adults because
they behave e grown-ups (Paragraph 9)

Accotding 10 the physk a1 gefinfion, @ 16-year-okd 5 usually an
adur (Par 31!4;!‘. 4

Many peopse thank teenagers are sul not m e, and o metmes
mey act ke children. (Paf pgraph 4)

Most peope pebeve I 3t the only wdy 1o defne an adul s Dy age
(Paragral Nz

Question 2

Ahat IS the mas wea of parag o <
Being respl nie shows that a (e n i A0V
hoWINg 1eSDe! 11 Ve DeODK ) ey ;” rtant
V)t etimes De Ve e acdull
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‘How do you know when a person = an adult? We
should conuder thus question Does the person’'s age
tell you? Or is an adult » person who takes om

responsibality for work and famuly? In fact there are
different ways 10 define an adult

Age

‘ Most people beliove that the only way 10 define an
adult 1s by age However, countnes bave very different
ideas about the legal age of an adult ln Indonosa,
man can't marry without has parents’ permisson uatil
age 21 and a woman can't mary snlil age 19
However. 1 Kuwail the legal ages are 17 for men and
15 for women In Wales, & 16-vear-old can vote, but in
some countnes hike Singapore, people don 't have s
neht until they are 21 The legal dnving age m Kosovo
is 12. However, i Chuna ot » 18 The legal age of an
adult 15 different around the world
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Question 3 : | B
What does the word '

'Interpretations’ in paragraph 6 .

mean?
anlii——— ©¢

the physical differences between peopl

-~

> action of explamning or un
the meaning of somethin

derstanding

coming from diffe

people who have

egucatonal neel
Question 4 :
According to the reading, which ol
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ung, The actioas of other people e e
the right thing to do

pesses are very interested m understanding social
roof This s because they want to influence us to buy
thesr products. For that reason, social proof is very
- mportant i advertising Four groups of people give
~ socml proof experts, other consumers, crowds, and
frends. First, experts often mfluence our actions and
- purchases. For example, an expert on a TV health show
- may recommend & medicine Because experts know a
lot sbout their fields and are comversamt, we may
follow therr advice Advertisers believe that experts
may provade the best social proof

therr o |
R 4 - Opimons about prodyots
Sxampie. 70 percent of People write online reviews

restaurants :
bookstores haye book mlﬁu tey use them Online
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| Question 1

what is the main idea of paragraph 47

utside Saudi Arabia

’ ik Is not popular 0 .
i nald's. the fast food giant, every ¢

| © Bilions of people eal at McDo

@ Crowds affect our shopping choices and act
o Saudi Arabia know KFC because it is an Iinternational

wons

l
|

f

, Visilors |
¥ company

Question 2 :
Which of the following statements from the article 1s a fact?

For example, 70 percent of people write online reviews of hotels
.

:} and restaurants afler they use them

S0, the next lime you buy something, you should think about how
you decded lo buy it

Companies believe that this is the best advertising of all. and 1t is

free | '

Advertisers believe that experts may provid
Question 3 :
'.’|"h-'” \’Iﬂt“v the

€ the best social proof

#ord conversant’ mean in paragraph 27
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, 70 percent of people write online rev

o restaurants after they use them Online

sk reviews from ordinary people

because people are intercsted

% The thurd type of social prool comes from crowds
McDonald's, the fast food piant has a sign on every

restaurant, “Bilhons and Bilbons Served. ” The crowds
of people who cat al McDonald’s are the social proof
of McDomald’s populanty Many wisitors (o Saud:
L—\:hu have never heard of Albak However, they
sw KFC becanse it | 7
~ '\ C becaunse it 15 an wmtermational company
m.r. they po 10 the mall they see larpe crowds at
Albak. and few people at KFC. The visitors th
B ! sitors think that
bk must be better than KFC The larpe
Albaik are the soctal e large crowds at
SOCT1Al Im‘u: tor Alb " S Y
R g ak’s populanty
7 P12 o esiaun rked o
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people can nfluence actior SO !
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Question 2.

which of the followmndg statemenls from the

For example, 70 percent of people wrile online reviews of hot:

and -,-;g_i”:',”,fj afler they use them

o. the next time you buy something, you should think about |
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